SHINJI HASEGAWA - CREATIVE DIRECTOR / ART DIRECTOR
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In August 1974, Shinji was born in Honduras. A son of a Japanese
Diplomat, he was raised in Japan, Nicaragua, Costa Rica, Uruguay,

and the Canary Islands (Spain). He was a tennis player in Spain, but his
passion was art. Then he moved to Northern California and earned the
Bachelor of Fine Arts degree in Advertising Design from the Academy
of Art University. In 1998, Shinji received recognition by winning the
Spring Show. Then his career took off as an art director for various
agencies like McCann Erickson working on Del Monte and Nestlé
accounts. During the peak of the economic depression, Shinji launched
his agency called Furnace, Inc. He worked with YAMAHA and HCLS
(The largest Translation Company in Japan). Then he moved to Tokyo
to work as a freelance. In 2017, he got an offer to join as a Creative
Director at ADK, as a bilingual, he works on global brands. In 2023,

he self-published his illustration book, “5 YEARS OF BEING JAPANESE.”

He continues to design, and help his clients with creative needs.

EDUCATION

1980 Entered Japanese School in San Jose, COSTA RICA

1982 Entered American School of Nicaragua, Managua, NICARAGUA
1983 Entered Keimei Gakuen Primary School, Tokyo JAPAN

1986 Graduated Primary School from Keimei Gakuen, Tokyo JAPAN
1987 Entered Keimei Gakuen Middle School, Tokyo JAPAN

1988 Uruguayan American Junior High School, Montevideo, URUGUAY
1990 Entered Highschool at American School of Las Palmas, SPAIN
1993 Graduated High School at American School of Las Palmas, SPAIN
1994 Entered Academy of Art University, USA

1998 Graduated Academy of Art University, earned BFA degree, USA

EXPERIENCE

MAY 1998 Art Director at McCann-Erickson, USA

FEB 2000 Art Director at DIGITAS, USA

SEP 2002 Associate Creative Director at Wolfe/Doyle Advertising, USA
JAN 2007 Founder / Creative Director at Furnace, Inc. , USA
JUN 2009 Freelance Sr. Art Director at DAE, USA

AUG 2010 Senior Art Director at Ameredia, USA

FEB 2012 Freelance Creative Director, USA

FEB 2015 Model, Freelance Creative Director, JAPAN

JAN 2017 Creative Director at ADK, JAPAN

AUG 2023 Freelance Creative Director, JAPAN

MAR 2026 Creative Director at McCann World Group
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EXPERIENCE/ BEFF

MAR 2026 - JUNE 2026

CREATIVE DIRECTOR / McCANN WORLD GROUP / TOKYO, JAPAN
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* Managed and produced three versions of 90-second videos at Mastercard’s event.
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EXPERIENCE/ B{FF

AUG 2023 - FEB 2026

FREELANCE CREATIVE DIRECTOR / TOKYO, JAPAN
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¢ Digital Ad campaign for recruiting students to lean harp at CHICOTOMO studio in Okinawa.
¢ Developed logo designs and branding for NEW CHAHAN restaurant.

e Developed :30 sencond TVC for OSHIBANA ASSOCIATION in Japan.

e Self-Published my own illustration book, “10 YEARS OF BEING JAPANESE.".
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CHICOTOMO HARP STUDIO - AD Campaign in Okinawa Ambient Lounge
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This book i a collection of cartoons and short essays by aman who moved
to Japan from abroad, introducing the good and strange things about Japan.
Its highly recommended for people who are interested in Japanese culture

LOGO DESIGN AND BRANDING FOR “NEW CHAHAN" Fried rice restaurant. and lifestyle, and of course for Japanese people as well

SELF_PUBLISHED MY OWN ILLUSTRATION BOOK.
My cultural shock experience living in Japan for the first time.




EXPERIENCE/ BEFF

JAN 2017 - JUL 2023

CREATIVE DIRECTOR / ADK GROUP (MARKETING SOLUTIONS) / TOKYO, JAPAN
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Unilover

¢ Launched TVC for Dove Facial Cleansers collaborated with a production team in Serbia
® Produced Limited Edition packaging collaborating with Japanese artists along with 60 secs
documentary interviews. Artists include ADO MIZUMORI and MIKA NINAGAWA
e Launched TVC for HOYU Hair color with Japanese actress Yu Yamada collaborating with ADK Hong Kong
® Developed JNTO 2020 video project casting the gold medalists to introduce Japan
e Developed Gimmick ads for LUX Shampoo and conditioner
¢ Develop Web Development for Toyota South Africa

e Develop calendar design for Mitsui-Sumitomo Card company
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FEB 2015 - SEP 2017

CREATIVE DIRECTOR / FREELANCE / DENTSU, JAPAN / CREATIVE LOUNGE, KOREA
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e Leading the U.S. creative team developing RIZAP Launch Ad campaign collaborating with Dentsu, Japan
e CREATIVE LOUNGE in Seoul, Korea invited me to managed the creative Department to work on for Stella,
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Mini Cooper, Cass Beer and Suntory Premium Malt’s
¢ Developed packaging design and banners for Silver Dragon Chinese cuisine at Oakland International airport
¢ Signed contract with A's Model Talent Agency as a CM Talent Model for [ENEOS ENGERY TVCM]
e Cast as the main actor for [Independence Film] “La Mano”
e Delivered [lllustrations] to MOET, Inc
e Delivered [Logo design] for HOVER, Inc
¢ Invited as a [Guest Professor] to teach Global Studies at Keimei Gakuen and Toho Gakuen
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KISS ME I'M SINGLE CALLME SORRY, I'M TAKEN
Press the half-closed Fan Quickly with Touch the right ear with Fan Slowly
fan over the lips the fan facing up the tip of the closed fan the fan facing down
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TALK TO ME 1 LOVE YOU i 1I'M SHY BUT WILLING 1 "FANCY” YOU
Touch the lips with the Opeathe fan and Opea the fan Place the tip of the
tip of the closed fan place aver the heart Delow the eyes closed fan over the cheek
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HOVER / LOGO

SILVER DRAGON CAFE / LOGO / BUSINESS CARD



FEB 2012 - SEP 2014

CREATIVE DIRECTOR / FURNACE / SAN FRANCISCO, USA
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e Produced [Store Front Design] collaborating with the interior designer to launch Silver Dragon Restaurant
at Oakland International Airport along with Corporate Branding including [Logo Design / Packaging /
Menu Boards / Posters / Advertising]

e Produced [Store Front Design] for Black Point Cafe along with [Logo Design / Business Card Design]

¢ Developed McDonald’s [Outdoor Mobile Advertising] collaborating with AdverCar

¢ Designed [Out Door Advertising / Event Posters] for the City of San Francisco

¢ Delivered [Advertising Concepts] for AT&T Wireless International for multi-cultural target audiences
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MCDONALD'S / OOH

v..ll[ The best caverage of any carrier worldwide, For more information click att.com/wirelessinternational

AT&T WIRELESS / PRINT BLACK POINT CAFE / LOGO & BUSINESS CARD DESIGN



AUG 2010 - FEB 2012

SENIOR ART DIRECTOR / AMEREDIA / SAN FRANCISCO, USA
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® As the leader of the creative department, | managed and inspired a team of 8-10 copywriters,
graphic designers, production artists worked on Advertising Campaigns [Print / Outdoor / Online Banner]
* Managed [New Business] agency’s branding, website, promotion and social media
* Produced and received creative [Award] for the Thunder Valley Casino and Resort TVCM
® Rebuilt Agency’s [Brand] to next level by launching new Agency’s Website, and received [Gold Davey Award]
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Switch to the best. Get XFINITY® TV.
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THUNDER VALLEY CASINO TVCM :30



SHINJI HASEGAWA / CD / AD

JUN 2009 - JUL 2010

SENIOR ART DIRECTOR / DAE / SAN FRANCISCO, USA
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CATHAY PACIFIC

SOUTHWEST

* [Managed] Creative Department of 2 copywriters and 3 graphic designers

® Produced [Float Design] for the Chinese New Year Parade event in San Francisco

® Produced creative materials including [TV Commercial / Brochure & Collateral / Outdoor / Online Banner]
for SOUTHWEST AIRLINES, WELLS FARGO BANK, CATHAY PACIFIC

* Developed new [Website] for the agency

® Received recognition from Ad Age for best Chinese New Year Advertising Print for SOUTHWEST AIRLINES
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- the leading cause of liver cancer. But hepatitis B can be treated, even prevented.

Get the simple blood test. Stop liver cancer by stopping hepatitis B
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HEPATITIS B HEALTH CARE PRINT
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Good fortune has arrived.

Welcome.
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SOUTHWEST AIRLINES / PRINT / OUTDOOR

AGENCY’'S HOME PAGE



JAN 2007 - MAY 2009

PRESIDENT / CREATIVE DIRECTOR / FURNACE / SAN FRANCISCO, USA
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¢ [Hired and Managed] Freelance Creative Teams; [Art Director, Copywriter, Production Artist]
to produce [Logo Design / Brochures / Tagline / Web Development] for launching the U.S. branch for
the major Japanese Translation Company, HCLS (HC LANGUAGE SOLUTIONS)

e [Hired] 2 Copywriters to create concept for [Naming & Tagline] for new YAMAHA's product from Japan.
In addition we created focus group in our office doing an intense consumer research for the project.

¢ Developed [Corporate Identity & Branding] for media company, SCORCH
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HC LANGUAGE SOLUTIONS / LOGO / BUSINESS CARD / LETTERHEAD / COLLATERAL / TAGLINES
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SEP 2002 - DEC 2006

ASSOC. CREATIVE DIRECTOR / WOLFE DOYLE / SAN FRANCISCO, USA
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World’s Best Tasting Vodka i

® [Managed] the creative department [Art Directors / Copywriters / Production Artist / Designers]

¢ Launched “DITCH THE DISH" advertising campaign for Adalphia Cable [TV Commercials, Print, Collateral]
¢ Produced TV Commercials for GAMESHOW NETWORK, GREY GOOSE VODKA, VOOM HDTV]

¢ Involved with [New Business Pitches] teaming with Creative Director and Account Director

¢ Produced the [Brand Advertising & Identity] for Silver Dragon at Oakland International Airport
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PICK UP & DELIVER. PICK UP & DELIVER.
1-888-776-FODS 1-888-776-PODS

PORTABLE ON DEMAND / PRINT MOUNT GAY RUM / PRINT



FEB 2000 - FEB 2001

ART DIRECTOR / DIGITAS / SAN FRANCISCO, USA
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® As a team leader, worked closely with the Copywriter to create the concept and designed
[Collateral / Posters]

e Designed [Website / Interactive advertising / Banner Advertising]
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MAY 1998 - JUN 1999

ART DIRECTOR | McCANN-ERICKSON | SAN FRANCISCO, USA
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¢ Produced TV Commercials for introducing the SAFEWAY CLUB CARD

e New Brand advertising and packaging design for Del Monte Food

e Print Advertising for DFS (Duty Free Shop) collaborating with McCann Tokyo

® Bus wrap outdoor advertising for Nestlé

e Print and outdoor advertising for SUPERCUTS

¢ Print and outdoor advertising for PG&E

¢ Designed CD jacket for California Cheese client who was one of the sponsor for X-GAME
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SHINJI HASEGAWA / CD / AD

AUG 1994 - JUNE 1998

BFA ADVERTISING DESIGN / ACADEMY OF ART UNVERSITY / SAN FRANCISCO, USA
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* ENGLISH, SPANISH, JAPANESE
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TENNIS PLAYER [LEVEL 4.5 ~ 5.0]

TENNIS COACH

CHEF [Sushi, California Roll, Katsu-DON, SPANISH Paellas]
ILLUSTRATOR

MODEL [Advertising and Event]

INSTRUCTOR (Academy of Art University)

GUEST TEACHER (International Studies)
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